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make life interesting. 
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One Treatment Center 
Does Not Fit All 
Exclusively Serving the LGBTQ+ Community 
Located in the Minneapolis Metro area of Minnesota, we specialize in: 


* Drug & Alcohol Abuse 

+ Specializing in Crystal Meth and Sexual Compulsivity 

e Residential & Intensive Outpatient Programs 

e Exclusively providing the LGBT community a comfortable safe 
alternative to traditional treatment programs for 30 years. 


Employment Opportunity - Full Time Residential Counselor 


The Pride Institute accepts insurances from: 
* Blue Cross Blue Shield e United * United 
* Health Parters * Aetna e UBH/Medica 
* Preferred One e Cigna * MN Medicaid 


Brighten your future - contact us today. 
www.pride-institute.com 


Call 61 2. 436- 4660 952.934.7554/ 800.547.7433 


Please visit 
to speak with a sales executive and reserve your space today. 
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best and most results-oriented 
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* We're about serving the community. 
We believe in inclusivity, and believe 
racism and hate have no place 

in this world. 


* Call or visit our website to schedule 

our "No Sweat Intro" to get started. i i i 
y 4330 Nicollect Avenue South, Minneapolis, MN 55409 
612.821.1100 / 651.690.3442 MN LIC #BC378021 


www.houseliftinc.com 


612- 315- 4152 1207 Lagoon Ave. 
www.uptownfitnessmn.com Minneapolis 
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You need to insure both your auto and 
your home, so why not save money in the 
process? Call today for a free, no obligation 
look at auto and home discounts 

from American Family. 


Dawn Bartell Agency 

4020 Minnehaha Ave, Ste. 1010, 
Minneapolis, MN 
dbartell@amfam.com 
612.333.5554 


American Family Mutual Insurance Company and its Subsidiaries 
American Standard Insurance Company of Wisconsin 
Home Office - Madison, WI 53783 
American Family Insurance Company 
American Standard Insurance Company of Ohio 
Home Office - Columbus, OH 43240 
www.amfam.com © 2008 
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All your protection under one roof® 


STANDARD 
$ HEATING O 


& AIR CONDITIONING 


Means Time to Save! 


We use a no-contact protocol 


Payments 


as low as 


Instant Savings of 


$700 $50/mo 


off or ask about 0% financing 
on air conditioners (including ductless)* 


A/C Tune-Up- @ 
Furnace Tune-Up — @ 


Home Sale Furnace Inspection" 


612-503-8090 


standardheating.com 


*On approved credit. Restrictions may apply. Includes all discounts and rebates. Not valid with other offers. Installation by 7/31/20. 
**Good for one use. Restrictions may apply. Not valid with any other offer. Tune-up or inspection must be performed by 7/31/20. 
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OUR LAVENDER 


FROM THE EDITOR | BY CHRIS TARBOX 


The Road Goes Ever On 


Even though this time of the year would 
normally be jam-packed with beautiful wed- 
ding celebrations, the specter of COVID-19 
has made it a lot harder for couples to plan 
and especially execute their special day. A lot 
of couples have been forced to either scale 
down their ceremonies dramatically, or even 
reschedule them altogether. 

Luckily, while we’re waiting for this virus to 
get the eff out of here—by way of social dis- 
tancing, wearing masks, and practicing proper 
hygiene—it doesn’t mean that spouses-to-be 
can’t plan ahead for their day of wedded bliss 
once they have a proper opportunity to finally 
tie the knot. 

Behold! Our 2020 Wedding Style issue of- 
fers up some great resources for prepping your 
wedding day fashion, catering, and more. We 
interview the amazingly talented St. Paul-based 
fashion designer Victor Farmah about his 


eclectic FRIKA brand; we profile Sawatdee and 
their enticing catering services perfect for any 
reception; and we get to know Adam Hirsch 
of MNiCards, whose printable delights are in- 
credibly suitable for your wedding invites. 

On top of that, Mike Marcotte highlights 
One Voice Mixed Chorus for his latest Serve 
Our Society; Steve Lenius’ Leather Life returns 
for part one of a socially important two-parter 
with Twin Cities Spectrum; and Randy Stern 
returns with a brand new Our Rides covering 
the wonders of electric vehicles. 

And now, for some bittersweet news: you 
hold in your hands the final issue overseen by 
your friendly neighborhood Managing Editor 
Chris Tarbox. For nearly three years, I have 
been incredibly proud to captain this ship, and 
although I’m excited for new frontiers in my 
career, there’s no lack of sadness in stepping 
away from a publication that has allowed me to 


OUR LAVENDER 


meet amazing people, cover amazing stories, 
and highlight this beautiful LGBTQ commu- 
nity. 

I want to thank Stephen Rocheford for giv- 
ing me this fantastic opportunity. I want to 
thank the staff at Lavender and all of my ex- 
tremely talented writers for being one hell of 
a team. And I want to thank you, our fabulous 
readers, for being on this journey with me ev- 
ery step of the way. Finally, I ask all of you to 
warmly welcome Lavenders newest Managing 
Editor, Ryan Patchin! Ryan—whose first full 
issue will hit stands July 30—is an incredible 
writer with a deep background in editing and 
creative writing, and I know that he'll do a spec- 
tacular job helming this publication. 

So from the bottom of my heart, thank you, 
take care of yourselves, never stop fighting for 
this community, and Excelsior! ll 


AWORD IN EDGEWISE | BY E.B. BOATNER 


COVID-19, Honey Badger, and William of Ockham 


Like disease pathogens before it, SARS- 
CoV-2 has one objective: finding a host within 
which to replicate and to continue into the fu- 
ture. If a virus is a difficult adversary to imag- 
ine, consider the Honey Badger: both seek 
sustenance, neither gives a flip about your con- 
cerns or convictions. Consider also the good 
Franciscan friar, William of Ockham, who fig- 
ured some 700 years ago that the simplest solu- 
tion to a problem is the best choice. 

COVID-19 is a new disease, with no cure 
or vaccine. The simplest solutions we have to 
avoid infection are to 1) Selfisolate, 2) Wear a 
face mask outside the home and keep at least 
six feet distance from others, and 3) Avoid 
time, even masked, with large groups in closed 
spaces. 

SARS-CoV-2, the virus that causes CO- 
VID-19 disease, is just one of several human 
coronaviruses. When SARS-CoV-1 appeared 
in humans in 2003, it proved to be lethal, but 
not highly contagious. HCoV-HKU1 was highly 
transmissible, but relatively benign. Today’s 
microaggressor is both highly transmissible 
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and potentially lethal. Being totally new to hu- 
manity, no one is known to be immune, nor are 
we familiar with its etiology. We're learning that 
it can affect people in different and unpredict- 
able ways. Age? Race? Gender? Blood type? 
Pre-existing conditions? Too many factors for 
anyone to assume they are personally exempt 
from contagion, or that even if they test asymp- 
tomatic that they cannot go on to infect family, 
friends, or strangers. 

Why, then, is there a growing resistance 
to masks, the subsequent gendering and po- 
liticizing of a piece of fabric designed to protect 
lives? How does wearing a mask indicate weak- 
ness, a threat to manhood, or loss of personal 
freedom? It is simply a readily available protec- 
tion, shielding others from your exhalations, 
and you from theirs. Used in conjunction with 
social distancing guidelines, they're undeni- 
ably effective. 

Respect the viruses. They inhabited the 
rainforests and savannahs long before hairless 
bipeds. Their generations are markedly short- 
er than ours, giving the them the advantage of 


mutating rapidly and allowing adaptation to a 
variety of hosts. Once they have sunk their tiny 
spikes into your cells, they care no more than 
does the Honey Badger about your politics, 
gender, or manhood. A meal is a meal, wearing 
red or blue. 

At this moment in time, we—and the rest of 
the world—have no solid handle on COVID-19; 
where it came from, how long it will persevere, 
how to cure it or when—if—a vaccine will be 
developed to overcome it. It's over thirty years 
now, and none yet exists for AIDS. Until such 
time, as a cure is found, all will remain vulner- 
able, to some degree, and anyone infected, 
symptomatic or not, can infect others. 

What we can say with some certainty now, 
is that if individuals will isolate, mask in com- 
pany, keep social distancing, and observe per- 
sonal cleanliness (hand-washing), they should 
remain COVID-19-free. It's simple and not 
negotiable. Ask the virus; ask Honey Badger. 
Trust the good Friar. Stay alive. ll 
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FROM ATO ZEE | BY ZAYLORE STOUT 


Charging Forward 


In the Spring of 2010, two of my law school 
classmates and I voyaged to Hamline Law 
School to take a course titled Sexual Orienta- 
tion & the Law. The course was co-taught by 
attorney Celeste E. Culberth. The class was 
amazing! It opened our eyes to how attorneys 
were able to craft arguments to secure protec- 
tions for the LGBTQ+ community where we 
were not explicitly included as “protected indi- 
viduals” when the laws were originally passed. 
It reminded me of the quotation “all men are 
created equal”, which is part of the U.S. Dec- 
laration of Independence penned by Thomas 
Jefferson in 1776. At the time, Jefferson did not 
intend for this line to refer to Black people or 
women, yet that is how it is interpreted today. 
But I digress... 

Fast forward to March 2019: I’m recon- 
nected with Celeste, as we served on a Mossier 
panel with Clayton Halunen talking about LG- 
BTQ employment discrimination. It was great 
to be reminded of all the passionate discus- 
sions we had in and out of class nine years earli- 
er. However, there was a difference. Since then, 
marriage equality had been affirmed by the 
United States Supreme Court. Yet, some things 
hadn’t changed, like the allowing of employ- 
ment discrimination against my community. 
Anyone who identified as lesbian, gay, bisexual 
or queer could be terminated in 28 states, and 
those who identified as transgender could have 
been terminated in 30 states. That’s a whole of 
states! While a Gallup poll conducted in May 
2019 asked, “In general, do you think gays or 
lesbians should or should not have equal rights 
as non-gays or non-lesbians in terms of job op- 
portunities?” Ninety-three percent of people 
polled answered “Yes.” 

The addition of conservative Justices Gor- 
such and Kavanaugh to the highest court in the 
land was a nail into the hearts of all LGBTQ+ at- 
torneys across the nation. We knew there was 


no way we'd secure a victory with the composi- 
tion of this court. Then came a trio of cases: 
Gerald Bostock was a Georgia child welfare 
services coordinator who was fired in 2013 af- 
ter his employer learned he had joined a gay 
softball league. Donald Zarda was a New York 
skydiving instructor who was fired in 2010 after 
a customer complained that he had come out 
to her as gay during a jump. Then there was 
Aimee Stephens, a transgender funeral direc- 
tor from Michigan who was fired from her job 
of seven years after telling her boss that she 
planned to transition. These were three perfect 
cases, but in many of our minds, this was not 
the right time or the right court to be hear- 
ing these arguments. Many, including myself, 
thought a decision against our community 
could set us back ten to twenty years in this 
fight. 

Fast forward to June 15, 2020, a miracle hap- 
pened. In a 6-3 decision, the high court ruled 
that Title VII of the 1964 Civil Rights Act pro- 
hibits discrimination in the workplace based 
on sexual orientation and gender identity, with 
Chief Justice John Roberts joining Gorsuch 
and the court's liberal wing. They declared, 
from sea to shining sea, that the term "sex" is 
a distinct characteristic but inseparable from 
the concepts of sexual orientation and gender 
identity. The court continued, “An employer 
who fires an individual for being homosexual 
or transgender fires that person for traits or ac- 
tions it would not have questioned in members 
of a different sex. Sex plays a necessary and 
undisguisable role in the decision, exactly what 
Title VII forbids,” wrote Justice Neil Gorsuch 
in the majority opinion. 

Although there is much to celebrate in 
this decision, the fight is nowhere close to be- 
ing over. Just like the decision of Roe v. Wade, 
which happened forty-seven years ago, the 
court could reverse that decision if the right 


case were presented to the right set of Jus- 
tices. Time waits for no one, and turnover on 
the high court will happen as nature takes its 
course. 

We should not be resting on our laurels. 
Think about the pushback against our commu- 
nity since the 2015 marriage equality decision. 
We need to continue to fight and push until the 
Equality Act is passed by the House and Sen- 
ate and signed by the President. Without that, 
we could bounce right back to where we were 
on June 1 with 29/30 states opting to allow 
discrimination against us in employment. But 
thats the thing: the SCOTUS's decision was 
limited to protections only in the workplace. 

There are a whole lot of other areas where 
we can still be lawfully discriminated against, 
including but not limited to: housing, public 
accommodations, adoption, foster care, health- 
care, gay/trans panic defense, serving in the 
military, lending, education, facilities, federal 
funding, credit and more. They are not “spe- 
cial rights" if they are rights that are afforded 
to all but those who are LGBTQ+. What we 
are asking for, and have always asked for, are 
equal rights. The same exact rights as every- 
one else. We can secure this victory. We can 
make this happen, but only if we continue to 
charge forward with our allies alongside us. 
Like a marathon runner pushing through the 
last fifty yards of the race, we need to push it 
through to the tape. 

'This column is dedicated to Plaintiff Ai- 
mee Stephens, who died in May from kidney 
disease, and Plaintiff Donald Zarda, who died 
in an 2014 accident, for their bravery in tak- 
ing their cases all the way to the SCOTUS. It's 
because of their strength and sacrifice that we 
can now choose to live in any of our fifty states 
and know that we can't be fired because of how 


we identify or who we love. ll 
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ARTS & CULTURE | COMING ATTRACTIONS | BY BRETT BURGER 


A GAYMER’S GUIDE TO THE SUMMER 


Maybe you're not much of a streamer in terms of documentaries, 
TV shows, or movies. Maybe you're also not a big reader either? Since 
quarantine, there has been a significant spike in video game sales, both 
digital and physical copies. I've always been a big video game enthusiast 
from the days of playing my GameBoy Color all the way up to buying my 
first console. It's especially an exciting time to be a gamer now, with the 
newest generation of consoles on the horizon: the Playstation 5 and Xbox 
Series X. Here are some games that are making significant waves in the 
gaming industry this year and ones you can try yourself. 


THE LAST OF US PART Il 
Available for Playstation 4 


The game's predecessor, The Last of Us, originally came out in 2013 
as an action-adventure game. The player controls Joel, a smuggler who 


Photo courtesy of BigStock/Zinkevych 


lives in a post-apocalyptic world after a deadly fungus has destroyed a 
majority ofthe planet. He meets Elle, a teenage girl who is immune to the 
virus. Seven years later, we return to this series' vividly realistic storyline 
and three-dimensional characters. 


ANIMAL CROSSING: NEW HORIZON 


Available for Nintendo Switch 

For gamers, the pandemic of 2020 will be the pandemic of Animal 
Crossing. The life simulation video game series developed by Nintendo 
came out in March and single-handedly is the reason why Nintendo 
Switch consoles are selling so well right now. Players move to a deserted 
island and can completely customize it to their liking whether they like 
modernized villages or lush green forests. Players can invite other vil- 
lagers to move to their island, uncover fossils, catch rare fish and bugs 


^ 
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COMING ATTRACTIONS BY BRETT BURGER 


during each of the four seasons and take place in special events that 
correspond with real time. This is the fifth title in the Animal Cross- 
ing series and the most successful one selling over 5 million digital 
copies in the first month, with 13.4 million units sold six weeks after 
it’s release. Tweet me at @BrettDBurger to come visit my island! 


VALORANT 


Free on PC 

From the makers of League of Legends, Valorant is the newest 
game by Riot Games. The tactical first person shooter game has a 
plethora of agents that span from a variety of countries and each 
feature unique abilities. The objective is simple: either plant the 
“spike” in one of the enemies bases and survive before they defuse 
it, or kill everyone on the opposing side. With quick rounds in each 
overall match, the game feels a little less high stakes when you die. 
The game has only been out for a few weeks and it’s exciting to 
see the different strategies that people are already coming up with. 
Best of all: it’s free to play! 


THOSE WHO REMAIN 


Available on Playstation 4, PC, Nintendo Switch and Xbox One 

Horror games have absolutely established themselves as a suc- 
cessful sub-genre of video games. In Those Who Remain players 
come across the sleepy town of Dormont, where your main objec- 
tive is to stay in the light—before the horrors of the town get to 
you first. Keep your sanity in check and survive the night in this 
first-person psychological-thriller. li 
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While other roofers may come and go, Garlock-French 
endures. We have been providing skilled roofing solutions 
with friendly, reliable service for over 88 years 
(that's 616 dog-years). And, we guarantee our work. 
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TRAVEL | BY CARLA WALDEMAR 


N 
TP BIRDS OF FALSE t a 


GO NORTH, YOUNG MAN 


Hesitant to cross the ocean but still yearn- 
ing to explore a foreign land? Not a problem. 
Just read my lips: Go North. 

Canadians are the grown-ups of the globe. 
Company manners, paired with no need to beat 
their chests about the many Canadian attrac- 
tions that welcome visitors—creates a welcom- 
ing environment. Here are a few alluring desti- 
nations, traveling from East to West. 

Ever since Viking times, folks have flocked 
to Halifax, charmed out of their skins by the 
deep, 11-mile basin guarding the Atlantic. The 
Scots named the province Nova Scotia. Next 
came the French, only to be exiled by the Brits, 
who founded the city in 1749. 

Today’s visitors are lured by that gorgeous 
waterfront, filled with sailboats, fishing vessels, 
cruise liners and a baby seal who blinked at me 
from below the boardwalk that serves as the 
town’s front porch. Joggers pound past bright 
banks of flowers amid sprawling Adirondack 
chairs and piers where tall ships hoist their 
sails. Marine artifacts commandeer the vista— 
anchors the size of minivans, ropes coiled like 
giant cobras, even a pillory to chastise miscre- 
ants. 

Nobody actually misbehaves here. I asked my 


taxi driver what he liked about his hometown, 
and he didn’t need to pause for thought: “the 
friendly people.” 

The harbor’s Maritime Museum confirms 
their love affair with the ocean. From the first 
fishing boats, to wartime torpedo carriers, to 
records of the accidental explosion of TNT that 
ravaged the harbor in 1912. Pier 21 hosts the 
Immigration Museum, where Europe’s refu- 
gees first touched their new land. 

The looming hill above the harbor anchors 
the Citadel, erected as a defense fortress. To- 
day it’s manned by Scottish Highlanders in 
full regalia—bushy hats, red coats, kilts—who 
pose for photos at the changing of the guard, 
play wheezing bagpipes, and fire off the can- 
non as tour groups obligingly squeal. 

While those soldiers were musketeering, 
their women were painting. A room in the 
splendid art Gallery displays their work, along 
with that of the First Nations and Nova Scotia’s 
quirky and captivating folk art. Today’s art- 
ists continue the theme with works such as a 
Dream Catcher bra and a grizzly composed of 
red roses. But the star is the province’s beloved 
elflike lady, Maud Lewis, the Grandma Moses 
of her day. Her transplanted cottage is a painted 


fantasy with flowers on the windowpanes and 
adorning the oven. 

But my very favorite art form resides in the 
city’s kitchens: Lobster. I devoured this king 
of crustaceans three times daily, starting the 
day with breakfasts of Lobster Bennie. Then 
there’s Halifax’s version of fusion food, lobster 
poutine. (French fries swimming in gravy and 
cheese curds—with sweet lobster adding a 
touch of Halifax to the mix.) 

Lunch involved a hunt for the premier lob- 
ster roll—it is to Halifax, what the cheese steak 
is to Philly. They’re on every menu, from the 
harbor’s seafood stands to the Economy Shoe 
Shop, a café where the décor—Gaudi Meets 
Dorothy—is almost as good as the sandwich. 
They’re on McDonald’s menu, and at the Sea- 
port Market that showcases good things to eat 
from Nova Scotia: everything from blueber- 
ries and apples to sausage and cheese. Finally, 
the Full Monty: a whole lobster at McKelvie’s, 
where Tom Selleck has been spotted in his lob- 
ster bib. www.destinationhalifax.com. 

Heading westward, genteel and charming 
Quebec City—the only walled city on our 
continent—is about as close as you can get to 
the Old World here in the New Land. French 
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has been its native tongue since the days when 
explorers like Champlain erected a trading fort 
on what's now the Old Port's prime gathering 
spot, Place Royale, anchored by the statue of 
King Louis XIV claiming ownership for France. 

The Museum of Civilization recounts the 
province's volatile history, from its First Na- 
tions people to the arrival of impoverished 
European immigrants. Nearby, antique shops 
stand shoulder to shoulder with artisans' ate- 
liers, housed in venerable stone mansions, 
and classic bistros dominating the food scene. 
"Quebec is a community that cares about food," 
explains Chef Mathieu Brisson as he dishes 
out duck confit, followed by creamy cheese 
painted with local maple syrup. www.quebec- 
city.com/en 

Sure, people visit Montreal, westward in 
Quebec, for its famed Cirque du Soleil and 
miles of trendy shopping. Visitors can stroll the 
portside passages of Old Montreal, as did ex- 
plorer Jacques Cartier, or steep themselves in 
its museums. Gay blades head to The Village, 
arguably the best Boys' Town on the continent. 
But me, I came for the food. 

They tell me the city boasts over 5,000 res- 
taurants, backed by farmer's markets like the 


Jan-Talon Public Market, where you can sam- 
ple local cheeses, all things maple, and other 
garden bounties. One section of the public 
market boasts a selection of 400 Quebec micro- 
beers alone. 

Follow your nose—and the masses, to the 
section occupied by Premiere Moisson Bak- 
ery to choose (if you can) between 30 kinds 
of breads and dozens of dainty pastries. The 
market, situated in Little Italy is a cornerstone 
of one of Montreal's many vibrant ethnic neigh- 
borhoods. Which brings us to Dante's Hard- 
ware, where you can outfit a gourmet kitchen 
or purchase a rifle, providing a new spin on 
one-stop shopping. 

Cross over into the domain of the black- 
hatted Hasidic Jews, home of St.-Viatur Bagel, 
producing, as few would argue, the best of the 
breed on earth. The hole-in-the wall is open 
24/7 to serve as the community's culinary ER. 
Next to Reuben's, home of Montreal's famous 
“smoked meat," aka garlicrich brisket, thin- 
sliced and piled so high your jaw cannot ma- 
neuver. 

Addictive. The same can be said about pou- 
tine, French Canada's improvement on French 
fries. And nowhere are they better than at Au 


Pied de Cochon, where they arrive in a cast- 
iron skillet topped with, ahem, a hunk of foie 
gras bigger than your fist. Foie gras commands 
its own section of the menu at this informal but 
madly trendy café, showcasing the exact op- 
posite of haute cuisine. Then head to the Vil- 
lage (a.k.a. Boys Town), where on summer 
evenings, St. Catherine Street is reserved for 
pedestrians. www.mtl.org/en. 

Ottawa: the nation's capitol. Anchoring 
the eastern border of Ontario, springing from 
a British heritage. Its signature silhouette, the 
grande dame hotel Chateau Laurier, rises like 
a castle above the 4.8-mile Rideau Canal, pour- 
ing into the Ottawa River. In spring, cyclists 
and joggers speed by the canal's 750,000 tulips. 
During winter's freeze, the canal serves as a 
skating path. It's where the city came into be- 
ing as a trading post. 

Still standing is the ByWard Market: block 
upon block of indie boutiques, lively pubs and 
dining spots is a magnet for locals and tourists 
alike. The same is true for Parliament Hill. Join 
the masses after dark for a Sound & Light show 
across Parliament's facade, unscrolling the sto- 
ry of the nation's history. 

Must-see museums are Ottawa’s forte, 
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starting at the National Gallery of Canada, 
guarded closely by Maman, a mammoth spi- 
der-mascot sculpture. Discover the works of 
First Nations artists, Canada's iconic Group of 
Seven landscape painters, alongside arresting 
contempo pieces. 

The Canadian War Museum is geared to 
experiencing war's unsettling effects. Follow 
paths depicting Canada's role in the Boer War, 
the War of 1812, World Wars I and II, and battle- 
grounds from Korea to Kandahar. 

To mingle with locals, venture into their 
neighborhoods. Patrol Wellington Street West 
to discover indie establishments in which to 
eat and drink. Shop at Maker House, filled 
with fanciful all-Canadian products, including 
wooden bow ties, paper stags' heads and a 
book called *How to Move to Canada." www. 
ottawatourism.ca. 

You know all about Minnesota Nice. Meet 
Winnipeg Nicer: 700 miles north, but with 
almost tropical warmth in its welcome. Visit 
for the arts, for the eats, or just to wander the 
unique neighborhoods. 

Start at The Forks, where Winnipeg itself 
got started. Previously serving as an Aboriginal 
sacred place (“our own Stonehenge"), followed 
by a fur trading post where two rivers met. To- 
day, it's a festival destination to shop, soak up 
history, hike/skate/boat the waterways, catch 
performances, and—especially—eat. A vast 
indoor market boasts stalls for all things Cana- 
dian, from bison burgers to local beers. 

Cross the iconic bridge leading to St. Boni- 
face, where the French first settled. The offi- 
cial language remains French to this day, with 
the town anchored by the ruins of its vener- 
able cathedral. Its cemetery hosts the revered 
tombstone of Louis Riel, a Metis (half French, 
half Native) who led the rebellion for Metis' 
rights—later hanged for his part in the ruckus. 

Osborne Village, separated by another 
bridge, hosts a galaxy of hip boutiques and eat- 
eries. It's hot. But the hottest ’hood is also Win- 
nipeg's oldest: downtown's Exchange District. 
Today its red-brick warehouses and stately 
former banks are home to over 50 homegrown 
restaurants, 60 unique shops, and the highest 
concentration of artists' galleries in the city. 

Up the block stands the Winnipeg Art 
Gallery, best loved for its contemporary Inuit 
(Native) works, the largest cache in the land. 
Canada's path to tolerance is traced in the Ca- 
nadian Museum of Human Rights. "The idea 
of the exhibits is to get people thinking and 
talking—to spark conversation, not to preach 
nor commemorate," according to a museum a 
guide. 


i d J i i 
Photo courtesy of BigStock/jiawangkun 

Assinoboine Park Zoo, centered in an 
11,000-acre park, places visitors up-close to the 
province’s northern animals. The zoo features 
everything from rare white bison to cougars, 
snowy owls to stately elk and Arctic tigers. The 
zoo journey culminates in the Churchill ex- 
hibit, celebrating the swimming polar bears of 
Manitoba’s northernmost outpost. It’s almost 
ballet. 

For the real deal, visit the Winnipeg Royal 
Ballet to view a class of these elite dancers, or a 
rehearsal (“Swan Lake” on my visit). Folks can 
peek into the costume, mask and shoe work- 
shops, too. www.tourismwinnipeg.com. 

Vancouver, B.C. is the upstart of Canada. 
Just a kid as cities go and just as young in spirit. 
It’s a collage of cultures where folks consider 
diversity the key to its envied lifestyle. It boasts 
the largest gay population in Western Canada, 
who call it San Francisco of the North. Bloom- 
ing on the coastline of the country, it’s greener 
and balmier than the rest of the nation, and for 
outdoors enthusiasts it’s an easy sell. Visitors 
can relax on the beaches, hit the golf course 
and slalom down the ski slopes—all in a single 
day. Add to that the largest urban park in all 
Canada. 

Vancouver boasts Canada’s largest Asian 
population. Its Chinatown is viewed by “those 
who know” as the most true to the homeland 


of any on the continent. Here, tiny shops are 
crammed with colorful goods to serve the 
whims and needs of locals, not tourist kitsch. 

Just beyond Chinatown is an ever-grow- 
ing crop of high-rises in Yaletown, a newly- 
gentrified neighborhood carved from former 
warehouses and factories. They now host 
bookstores, cutting-edge home and fashion 
boutiques, and day-spas. Their loading docks 
now sport tables of high-style bistros and cof- 
fee bars. 

Catch one of the commuter ferries that ply 
the harbor for a DIY skyline tour or simply to 
reach Granville Island, a destination farmer’s 
market, that also showcases a multitude of ar- 
tisans’ shops, a theater, and a sprawling water- 
side deck where it seems all Vancouver is sun- 
ning on a Saturday morning. 

Make your way back to Robson Street, 
Vancouver’s mainstream shopping artery. It 
anchors the Vancouver Art Center, a grand old 
building housing anything but grand old art: 
Think cutting-edge Canadian talent. A sweet 
alternative to Robson is the edgier, funkier 
enclave along Commercial Drive, once called 
Little Italy. Old men still sip espressos between 
rounds of bocce ball, but today they share the 
scene with the world-beat culture crowd and 
the heart of the lesbian community. www.tour- 
ismvancouver.com. li 
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Victor Farmah is a St. Paul-based fashion designer and the proprietor of the FRIKA 
fashion line. Photo by ChrisTarbox 


FRIKA (pronounced: free-ka), is the newest Minnesotan fashion 
brand to look out for. The mastermind behind the brand, Victor Samuels 
Farmah, is a young creative whose star is only just beginning to rise. 
Farmah's work is already consistently swoon-worthy: sweeping and 
structured, colorful and creative—this is a brand that will leave you ob- 
sessed. After seeing your first FRIKA original, you might just find your- 
self constantly refreshing Farmah's Instagram feed, wistfully longing for 
a FRIKA original of your very own. 

Farmah's path to fashion surprised him more than anyone. "Being 
a fashion designer was never something I pictured nor imagined as a 
career," Farmah confesses, "although, if you were to ask my family they 
would say otherwise." As a boy, Farmah recalls seeing an elderly man 
operating a vintage sewing machine—igniting his lifelong passion for de- 
sign. Starting around seventh grade, he was compelled to draw dresses, 
quickly filling “files and folders [with]...expressive and bold sketches,” 
as he continued to find inspiration in himself and the world around him. 

"[ was taught the essence of art, the importance of friendship, the 
core value of family, and the richness of my culture [when I was living 
in Buduburam]," Farmah says. Originally from Liberia, Farmah spent 
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Clothing design by Victor Farmah; modelled by Setornam (@bijouxduchess); make-up 
by €snoopmarie ; hat and neckpiece by @trufacebygrace. Photo by Anna Aurora 
Sullivan (@annaauroraart) 


Clothing design by Victor Farmah. Photo by Dustin 
Dalbey 


several years living in Buduburam (which is a 
refugee camp in Ghana) after a civil war tore 
through Liberia. 

Although most of his family was there 
with him, Farmah's mother was not. They 
were separated for six long years. Farmah ac- 
knowledged the trauma of this situation, but 
he emphasized that without this experience, 
he might not be on his current path. Or, in his 
words, Buduburam was "the place that shaped 
the driven, determined, and dedicated individ- 
ual I am today." 

Farmah's dedication paid off, eventually 
winning him the Passion for Fashion scholar- 
ship to The Art Institutes International Minne- 
sota. There, Farmah finessed the craft he had 
spent years developing through his sketches, 
finally getting the opportunity to put his cre- 
ations on bodies and in three-dimensional 
form. 

Farmah has created several stunning looks. 
"Bright, bold colors are the overall theme 
within my work,” he explains, “I grew up sur- 
rounded by vibrant colors, especially walking 
through our large open markets, so it's only fit- 
ting that it's incorporated and intertwined with 
the overall appearance of my brand." These 
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colors are, indeed, dazzling: sunflower yellow, 
tangerine orange, deep ocean blue, neon green 
and so much more. Much of Farmah's work is 
boldly monochromatic, but his portfolio also 
includes delicious paisleys, dramatic stripes, 
and delicate polka dots. 

Of course, color is only part of the fashion 
equation, and Farmah does not disappoint 
when it comes to style and structure. Farmah's 
looks are "distinctive by the structural silhou- 
ettes integrated within each garment", which 
make for unfailingly unique looks. His portfo- 
lio includes asymmetrical pantsuits that feel 
more like ball-gowns, waistlines that will make 
your heart skip a beat, and a stunning ridged 
cape that is as whimsical as it is high fashion. 

"My fashion sensibilities are best summed 
up by Harry Winston's quote, ‘People will 
stare. Make it worth their while." And Farmah 
definitely delivers: his pieces are both vision- 
ary and accessible. Farmah's use of neon 
palettes, primary colors, and highly creative 
structural designs constantly beg for a second 
glance, which is exactly what he is going for. 
“My sensibilities evoke curiosity and amaze- 
ment,” he says, my fashion “requires a double 
take.” 

Farmah has not specifically designed any 
wedding looks yet, but his bold, dramatic 
style would translate flawlessly to anyone’s 
big day. Bearing this in mind, he says that his 
work “would best complement those individu- 
als who go against traditional wedding attire.” 


Clothing design by Victor Farmah; modelled by Akpene 
Diata Hoggar (@_sundiata_); creative direction by Shim 
(@dharren). Photo by @oabphotography 
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Clothing design by Victor Farmah; modelled by Elly 


Clothing design by Victor Farmah. Photo by Elly Endee 
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Endee. Photo courtesy of Victor Farmah 


Of course, he says, “at the end of the day, if a 
client wants a white gown then that's exactly 
what I’m making." There are several pieces in 
Farmah's portfolio that could easily translate to 
a stunning bridal party, and at least one (here's 
looking at you, pantsuit ball-gown) that plays 
with combining conventionally masculine and 
feminine looks in such a way that it could just 
be the answer to your queerest wedding fan- 
tasies. 

"As an LGBTQ+ designer, especially an Af- 
rican one, it is highly important to represent 
our community," Farmah says. “Simply put, 
representation matters. We all have a story to 
tell, which is part of our individual uniqueness. 
I tell my story through my garments." The 
narrative that Farmah is weaving via FRIKA 
is definitely worth engaging with, whether 
as a fashionista, a cheerleader, an Instagram 
stan, or something else entirely. I have said it 
once and I will say it again: FRIKA is a brand 
to watch. E 


If you want more information about Victor 
and FRIKA, Victor asks that you use the 
following channels: 

Email: VicterFarmah24(agmail.com 


Instagram: Frika lib 
Facebook: Victor Molubha Farmah 
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If you're anything like me, when you get a 
craving for Thai food, you get a craving for Thai 
food. I’ve placed an embarrassing number of 
late-night orders to local Thai restaurants (be- 
cause, really, is it ever too late for Pad Thai?), 
and if my friends declare it's my turn to pick 
the restaurant, they always know the answer 
before I've even said it: Thai food. But the best 
way to enjoy Thai food is to get it on a complete- 
ly empty stomach—especially at Sawatdee. 

With a diverse menu filled with egg rolls, 
soups, Pad Thai, stir fry, banh mi, desserts, and 
more, Sawatdee is exactly where you go when 
your entire personality morphs into “hangry.” 
Sawatdee has five locations in Minneapolis, 
St. Paul, Bloomington, St. Cloud, and Maple 
Grove—which is the only location that also of- 
fers sushi. Providing award-winning Thai food 
since 1983, the local, family-owned, full-service 
restaurant group offers a talented team of ex- 
perienced chefs and catering professionals, so 
there's always something for everyone. 

"Andif you're looking for something beyond 
our realm, we partner with other local restau- 
rants to provide exactly what our customer is 
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Though Sawatdee has 
the capability to host. 
and cater any event, 
weddings remain their 
specialty. Photo courtesy 
of Sawatdee 


looking for," says Cyndy Harrison, owner and 
regional general manager. “All locations offer 
simple drop-off catering services. Our full-ser- 
vice wedding and corporate catering is based 
out of our Minneapolis location, and we travel 
up to 1.5 hours around the city." 

Not only is Sawatdee's catering ideal for big 
events and meetings, but their online ordering 
services makes their delicious food even more 
accessible in the COVID-19 era. And for small 
gatherings, Sawatdee's drop-off catering ser- 
vices are perfect—for everything from a small 
wedding to a socially distanced soiree. 

“We have affordable drop-off catering, 
which is a great option for micro-weddings dur- 
ing this time of COVID-19 and social distanc- 
ing restrictions,” Harrison says. “Our private 


Providing award-winning Thai food since 1983, the 
local, family-owned, full-service restaurant group offers 
a talented team of experienced chefs and catering 
professionals. Photo courtesy of Sawatdee 


party rooms are also great options for micro- 
weddings (the ceremony and the reception), 
for up to fifty guests without much lead time 
needed. Our full-service options are also quite 
affordable and can include staffing, china, linen 
rentals, alcoholic beverage service, coffee ser- 
vice, snack tables, and more." 

For catering or dining in Sawatdee's pri- 
vate dining spaces, there is a variety of options 
based on the type of event you are hosting. For 
single entrees, which include one appetizer, 
one non-seafood entree, and white rice, the 
cost is $13.99 per person. Combination entrees 
are $18.99 per person and include two appetiz- 
ers, two non-seafood entrees, and white rice. 
There is also a deluxe entree, which includes 
three appetizers, three non-seafood entrees, 
and white rice for $22.99 per person ($25.99 
per person with two non-seafood entrees and 
one seafood entree). The Sawatdee team works 
with all customers to ensure that their needs 
are met, so if you are looking for something 
that doesn't fit one of the restaurant's private 
dining or catering offerings, they will work 
with you to customize it however you need. 

Though Sawatdee has the capability to host 
and cater any event, a specialty of theirs is wed- 


Not only is Sawatdee's catering ideal for big events and meetings, but their online ordering services makes their 
delicious food even more accessible in the COVID-19 era. Photo courtesy of Sawatdee 


dings. 

“Sawatdee provides a truly unique wedding 
food experience that’s fully customized to the 
couple’s needs. We support the couple through 
the process from concept to cleanup, to create 
the seamless day that they have envisioned,” 
Harrison says. 

So next time you're hangry, have a late-night 


craving for Thai food, or perhaps if you’re plan- 
ning a wedding and would like to incorporate 
a unique culinary experience, consider looking 
into Sawatdee. I think you'll be glad you did. 

For more information about any of Sawat- 
dee's five locations, to request catering, or to 
order food for takeout, visit www.sawatdee. 
com. ll 
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THINGS 
COME IN MNI 


PACKAGES 


Adam Hirsch's company, MNiCards makes 
every occasion a special one, offering unique, 
handmade greeting cards. 

By Kassidy Tarala 


Adam Hirsch 


Whether it's a birthday, graduation, new job, par- 
ent's day, or anything in between—sometimes writ- 
ing personal messages in a mass-produced convenience 
store card can make them feel like anything but. Adam 
Hirsch, founder of MNiCards, understands that it isn't about 
the act of giving someone a greeting card, but rather it's about 
the human connection that it creates. Which is exactly what 
MNiCards stands for. 

“Our philosophy is really centered around human connection,” 
Hirsch says. “Especially in today’s current environment, it’s more impor- 
tant than ever to send your love via snail mail to those important to you. 
We always believe that in a world of technology, never underestimate 
the power of a hard-copy greeting card. While an email or text is great, 
opening a handwritten letter for an occasion or even ‘just because’ can 
truly brighten someone’s day.” 

And brightening people’s days is what MNiCards does best. Hirsch 
says he started his business with the name in mind, which ended up 
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MNi CARDS 
Image courtesy 
of Adam Hirsch 


dictating the product. “I have always loved being 

creative and colorful on paper, and I wanted to bring 

thatto life in way that I could share with others," Hirsch 

says. “MNiCards is a play on words with two meanings: 

First, it is representative of all cards being designed, drawn, 

and printed in Minnesota, and second, the cards being ‘mini’ or 
‘MN? in size (pun intended)." 

The primary service of MNiCards is selling locally made greeting 
cards, but they also offer print services for all greeting cards, including 
custom orders, and digital services on a freelance basis. 

^We create quirky, loving, and fun card designs, available for ship- 
ping, delivery, or pickup. More affordable and more unique than what's 
in stores. In addition, we also do custom greeting card designs. For ex- 
ample, we will work with you on a custom birthday or anniversary... or 
we can work with your business on custom thank you cards," Hirsch 
says. “We also offer wholesale pricing for online and brick-and-mortar 
stores." 


With Pride and social distancing at the forefront of everyone's minds 
right now, Hirsch says cards can be used to celebrate Pride, even when 
we need to be apart. 

“While we may not be able to celebrate Pride in the same capacity we 
have in the past, we can still show our Pride and send our love to sup- 
port family and friends," Hirsch says. "The social distancing collection 
is known as the ‘Connection Collection.’ While we aren't able to see our 
family and friends as much as we like to, it's equally important to send 
out a card ‘just because.’ Let somebody know you are thinking about 
them during such a crazy time in our world. We are constantly working 
on new collections for universal occasions and local and unique events." 

MNiCards' products are the perfect way to celebrate Pride and con- 
nect with loved ones during quarantine or while social distancing. A gift 
from MNiCards is a bespoke gift; perhaps the most notable aspect of 
MNiCards is the creativity, love, and individuality that is in every single 
card. 

After Hirsch began his career in financial services in corporate Amer- 
ica, he realized he was missing a crucial element of his day-to-day life: 
creativity. He began drawing and combined that creative outlet with his 
love of purchasing cards for family and friends. Hirsch decided to start 
MNiCards, where creativity is woven into the fabrics of the company. 

All MNiCards cards are either hand-drawn on paper or created digi- 
tally. Hirsch's creations are small in dimension to reflect a *MNi" feel, 
and they're made in Minnesota. 

For more information about MNiCards, visit MNi-Cards.com. For 
custom orders, wholesale, or any questions or feedback, Hirsch says to 
visit the contact page at mni-cards.com/pages/contact. To follow along 
on Hirsch’s personal journey, you can follow him on Instagram at @ad- 
amhirschj. To learn what MNiCards is up to, check out new designs, 
stay up to date on fun giveaways, and more—follow @MNiCards on In- 
stagram. ll 
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OUR LIVES 


BUSINESS | BY RYAN PATCHIN 


PRIDE AT WORK: 
ECOLAB’S COMMITMENT TO INCLUSION 


Ecolab is one of Minnesota’s hometown he- 
roes. Headquartered in St. Paul, Ecolab servic- 
es over 3 million customer locations around the 
world, making them the global leader in water, 
hygiene, and infection prevention solutions. In 
communities across the planet, people rely on 
the services and vital resources provided by 
Ecolab. 

Working to provide meaningful inclusive- 
ness in the workplace, Ecolab introduced the 
PRIDE ERG (employee resource group) in 
2009. The group started small but has seen 
continuous growth since its inception; they’ve 
secured support from their company and their 
colleagues. In 2018 CEO Doug Baker and 
CHRO Laurie Marsh joined Ecolab’s PRIDE 
ERG for the company’s first appearance in the 
Twin Cities Pride Parade. 

Lisa Maloney-Vinz, Ecolab’s Program Di- 
rector for Global Community Relations told me 
more about her company’s PRIDE ERG. 

You’ve been involved since the forma- 
tion of the PRIDE ERG. What are the ori- 
gins and why was the group started? 

I remember my boss called me into her of- 
fice and asked if I wanted to meet with another 
employee who was interested in starting an 
LGBTQ+ employee network. I was out to my 
immediate team at work, and my boss was very 
supportive of me. In fact, she was instrumental 
in Ecolab establishing domestic partner ben- 
efits just before I started working at Ecolab in 
2007. I paused for just a moment, thinking that 
I am able, because of the great work environ- 
ment provided by my boss, to be my full self at 
work each day, and why wouldn’t I want that for 
everyone else? So, of course, I said yes. 

We worked with HR leadership and the Cul- 
ture & Inclusion team (what we now call our 
Diversity & Inclusion team), and established 
PRIDE as a way to help create a welcoming 
workplace for our LGBTQ+ employees and al- 
lies. 

More than a decade later, what sorts 
of activities and events does your ERG get 
involved in, both in the company and out 
in the community? 

Ecolab’s PRIDE ERG establishes a yearly 
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plan that includes internal initiatives to help 
connect and develop its members, offering 
educational sessions that sometimes cross- 
over with our other ERGs, [we offer] quarterly 
e-newsletters to keep members connected with 
current Ecolab D&I initiatives, as well as per- 
tinent updates about larger, public and global 
LGBTQ+ events/happenings. 

External initiatives are also a part of 
PRIDE's annual plan. Ecolab has earned the 
Human Rights Campaign's Best Places to Work 
for LGBTQ designation for eight consecutive 
years, and ten overall—with a perfect, 10096 
score. We are also proud to be an HRC National 
Corporate Partner. 

In 2018, Ecolab made its inaugural appear- 
ance in the Ashley Rukes Twin Cities Pride 
Parade, and in 2019, we added participation in 
the Festival as well. This year, we had weekly 
e-newsletters for our global PRIDE ERG mem- 
bership, chock full of fun activities to do safely 
from home: webinars to view, articles and 
books to read, even 5k runs to do on your own 
(and win a medal!). We wrapped-up the month 
with a Virtual Pride Month Celebration webi- 
nar featuring some ERG updates, interactive 
online activities, and a Pride Month slide show 
featuring photos submitted by our PRIDE ERG 
members from around the world. 

How big is the ERG today? 

Ecolab's PRIDE ERG is a global network 
with 444 members (and growing) in 21 coun- 
tries. This is a 55 percent increase since 2017. 
We purposely launched the PRIDE ERG as a 
global network instead of just in the U.S., even 
though most of our members are in the U.S., 
because we wanted to make it known through- 
out the company that Ecolab was committed to 
this group and D&I across the globe, not just at 
our global headquarters in St. Paul, MN. 

Why is having a LGBTQ- ERG so im- 
portant at Ecolab? 

Ecolab has a deep commitment to diversity 
and inclusion, so establishing and growing our 
PRIDE ERG is a natural outcome of our lead- 
ers' and employees' dedication to a workplace 
where we all feel welcome and valued. As a 
global company, we are purposeful about what 


ECOLAB 


Lisa Maloney-Vinz, seen here driving the truck that 
pulled the Ecolab float the 2019 Twin Cities Pride 
Parade. Photo courtesy of Ecolab 


we can offer our employees and want to know 
we care about them, at work and when they 
go home, and that we value not only the great 
work they do for Ecolab, but their voices and 
what they have to share with us. 

What does the future hold for the Eco- 
lab LGBTQ+ ERG? 

We are very focused on expanding diversity 
within our PRIDE leadership team, as well as 
establishing new PRIDE ERG chapter locations 
outside of the U.S. 

Additionally, our PRIDE ERG, along with 
Ecolab’s other nine ERGs, do an exceptional 
job of looking at ways to collaborate along lines 
of intersectionality. 

This year, PRIDE is working hard to not 
only re-envision how we provide support, re- 
sources, and events to our members globally 
through virtual offerings due to the global pan- 
demic, but also renewing our awareness and 
commitment to how we provide meaningful 
experiences and open up dialogue to address 
racial and social justice issues. 

Ecolab’s commitment is to help make the 
world cleaner, safer, and healthier. We know 
our impact is strengthened by our unique 
points of view and experiences. 

For more information on Ecolab’s PRIDE 
ERG, visit www.ecolab.com/about/corporate- 
responsibility/diversity-and-inclusion. li 


DRS COUNSELING 


Daniel R Sullivan MA, LPC, BCAS 


Licensed Professional Counselor 


PREMARITAL ALÍCOUNSELING 
218 8. 994: 11599 
Office | Virtual Tele-Counseling ETT Smartphone Video Chat 


Couples e Addiction$ye Anxiety e Depression 
HIV e Premarital € Individual e Poly 


www.MyDRSCounseling.com 


YOUR 
COMES TO LER 


Filled with love, hope and excitement, this day is yours and you deserve an experience that reflects your love with memories that last a lifetime. 


Breathtaking ceremony and reception site surrounded by views of the city. We are dedicated to creating an occasion that honors the love you share. 


Complimentary up-lighting package when you mention LAVENDER. 


1313 NICOLLET MALL = MINNEAPOLIS = +1 612.332.6000 = MINNEAPOLIS.US@MILLENNIUMHOTELS.COM 


THE HISTORIC WATER STREET INN 


STAYCATI 


Stillwater's Complete Hospitality Experiencel 


* Charlie's Restaurant & Irish Pub 

* NEW Rooftop Patio: Papa's 

* 61 Guest Rooms (NEW ADDITION) 
* Elegant & Modern Rooms 

e Double Whirlpools & Fireplaces 

* River Front Balconies 

* Event Coordinator & Concierge 

* Meeting / Banquet Rooms 

* Weddings & Receptions 

* LIVE Irish Music Every Fri & Sat 


Use Promo Code: PRIDE 
to get a $20 Pub Credit to 
use during your stay! 


WATER STREET 


WATERSTREETINN.US AS IN N &- 


651-439-6000 
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OUR LIVES 


LEATHER LIFE | BY STEVE LENIUS 


BIPOC Leatherfolk, 
Parti 


Irecently participated in a virtual group in- 
terview with some of the members of Twin Cit- 
ies Spectrum, “a club by people of color across 
the age, ability, sexual orientation, and gender 
identity spectrum, interested in leather and 
kink." I thank them for answering my ques- 


tions and sharing their views, as members of 
the BIPOC (black/indigenous/ people of col- 
or) community as well as the leather/BDSM/ 
fetish community. (Interview has been edited 


and condensed.) 


How should members of the leather/ 
BDSM/fetish community respond to the 
killing of George Floyd at the hands of the 
police? 

Ashley Scott: As a minority group see- 
ing another minority being dismantled and 
oppressed, I personally think they should be 
outraged. 

Danielle Nevels: I would say they should 
completely support the protests that are go- 
ing on in response to the killing. Complete 
total public support. Also financial support, if 
they're able to do so, to every group that's try- 
ing to help the community. 

Roxanne Anderson: I hope the larger 


community will begin to listen and believe peo- 
ple of color in a different way. I can't even say 


te ce —€—" Image courtesy of 
how many organizations and individuals have Twin Cities Spectrum 
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LEATHER LIFE BY STEVE LENIUS 


reached out to me and said, “Oh, I remember 
what you were trying to tell us five or six years 
ago, and will you talk to us now?” People of col- 
or have been saying this same thing for a long 
time. Now that the larger world can see it, peo- 
ple need to respond. People need to support 
protesters. They need to believe what people 
of color are saying, and they need to put direct 
dollars towards supporting BIPOC-led initia- 
tives doing work in (our) community. 


Can you mention some of those orga- 
nizations? 

RA: In our own community, Rare Produc- 
tions, Twin Cities Spectrum, People of Color 
Pride. Some of those organizations have been 
around for a long time, surviving on shoestring 
budgets, while other white-led organizations 
talk about the work they're doing to undo rac- 
ism without really supporting those entities or 
individuals. So I think now's the time to be real 
about where folks are putting their dollars and 
who they're supporting, and why. 


What are anyone's thoughts about the 
subsequent protests and how they relate 
to the leather/BDSM/fetish community? 

Ivan Nunez: The level of protest, and even 
the tone of the protest, is not surprising be- 
cause this is not just the obscenity, if you will, of 
the [killing of George Floyd]. It is the obscenity 
of 400 years of oppression of the black commu- 
nity. It is frustration...over the way the health 
system has abandoned communities of color, 


especially during this crisis, and over housing 
problems. It's a lot of inaction all coming to- 
gether with, you know, rubbing salt in a wound 
with a heinous act. 

Sometimes in leather we forget that the na- 
ture of leather is in and of itself revolutionary. 
Within the spirit of leather, it makes complete 
sense to be not only vocal and active, but liter- 
ally on the front lines of these protests. 

Anna Meyer: A lot of the leaders on the 
front lines are queer, trans, two-spirit, black, 
indigenous, people of color. Those are the folks 
who have been doing organizing and activism 
for decades. Pride [Stonewall] was the first riot. 
And it started off with folks of color, trans folks 
of color. 

'The roots of our communities, as queer 
communities and queer communities of color, 
have always been based in community care, 
taking action in a variety of different ways. So 
we have those of our community that are kinky 
and into leather that are definitely on the front 
lines of organizing nationwide and internation- 
ally. And we have a responsibility to support 
our leaders and make sure that they have the 
resources and support that they need. 

DN: I hope this is just the beginning of 
fighting a spider-system of oppression. It's not 
just about racism, it's also about homophobia, 
transphobia, poverty, misogyny—every type of 
system of oppression is connected. I hope this 
is just a start to fighting back against all of that. 


How can the leather/BDSM/fetish 
community support you and its other 
members who are black, indigenous, or 
people of color? 

AS: Showing up and showing out. 

DN: Give us space to tell our stories. 

RA: Learn the root causes of racism and 
white supremacy, and then find ways to authen- 
tically support those people of color around you. 

AM: The Hennepin County Library System 
has some great e-books that talk about race, 
the construction of white supremacy, systemic 
racism, sexism, transphobia, all of those things. 
There are lots of resources out there that folks 
who are white or light-skinned or have white 
privilege should be reading and should be 
learning, if this is something that's new to you. 
Educate yourself. Don't rely on your, you know, 
one black friend to educate you on what's go- 
ing on. 

IN: What I would like to see from this for 
the leather community is to really look at how 
we can make ourselves thrive and be better. 
Really looking at our practices as clubs— what 
are the rules that have kept some people out? 
Our contests, our events—how can they be 
more inclusive? Not everything has to be a big 
transformation. Every little thing that allows 
those that have not had a voice in the past, to 
have that voice, makes a difference. 

(Part 2 of this interview will appear in the 
next issue of Lavender.) V 


Lavender Magazine 
is online and on the 
ISSUU app! 


Read us on 
À 
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"TIMBER. S 


9750 COUNTY RD. 24 
WATERTOWN, MN 55388 


BOOK & PAY ONLINE 


CREEK 


GOLF COURSE 


3rd Annual 


Timber Creek Women's 
Charity Golf Tournament 
Benefiting WeCAN 


https://birdease.com/tcwomenstourney 


Saturday 
July 25, 2020 


WWW.TIMBERCREEKGOLFMN.COM 
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OUR AFFAIRS 


SERVE OUR SOCIETY | BY MIKE MARCOTTE 


Founded in 1988, One Voice Mixed Chorus boasts 125 singing members, ranging in age from 15 to 81. Photo courtesy of One Voice Mixed Chorus 


ONE VOICE MIXED CHORUS 


One of the largest LGBTQ choruses in North America is changing—and saving-tives. 


The cancellation of in-person rehearsals and 
concerts hasn’t stopped Minnesota’s only les- 
bian, gay, bisexual, transgender, and straight 
allies (LGBTA) chorus from continuing to in- 
spire social change. For One Voice Mixed Cho- 
rus, they’re on the forefront of innovation. 

Founded in 1988, One Voice Mixed Chorus 
boasts 125 singing members, ranging in age 
from 15 to 81. They also have 50 volunteers 
who serve in their “fifth section.” 

During its history, One Voice has partnered 
with 20 local nonprofit organizations, commis- 
sioned more than 30 new choral pieces, per- 
formed with over 50 middle and high schools, 
and brought their mission and music to greater 
Minnesota for more than 15 years. 

“One Voice has always been about more 
than producing amazing concerts,” Executive 
Director Mitch Fantin tells Lavender. “At its 
heart, our work is about bringing people to- 
gether and inspiring social change. That is just 
as true today as it was over 32 years ago when 
our founders demanded that, during a pivotal 
period of the HIV/AIDS crisis in the United 
States, LGBTQ people needed a space to be- 
long and the dignity of being heard. Since then, 
One Voice has grown into one of the largest 
LGBTA choruses in the country—changing 
and saving many lives in the process.” 
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For 20 years, One Voice’s OUT in Our Schools program has engaged students in Saint Paul schools in conversation 
about gender and gender stereotypes. Photo courtesy of One Voice Mixed Chorus 


That’s the case for Sam Bullington. “My life 
before One Voice and my life after One Voice 
were completely different,” they tell Lavender. 
Bullington was a member of One Voice from 
2003 to 2007. “My experience with One Voice 
was one of the defining moments of my life.” 

Bullington was introduced to the organiza- 
tion after the choir participated in the Trans- 
gender Voices Festival. “That experience 


really changed my life, so the next season I 
auditioned for One Voice,” Bullington recalls. 
“My first ever audition, which was, at the time, 
the most courageous thing I'd ever done, be- 
cause voice issues have been a lifelong area of 
vulnerability and challenge for me,” they said. 
As a member, Bullington drove eight hours 
one way from Missouri every week to attend 
One Voice rehearsals. Despite Bullington now 
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OUR VOICES 


living in Denver, they remain engaged with 
the community, having recently participated 
in a workshop held by the organization. The 
experience with One Voice inspired Bullington 
to start Phoenix, a Trans Community Choir in 
Colorado, in 2015. 


SHARING THEIR MESSAGE 
WITH THE NEXT GENERATION 

For 20 years, One Voice’s OUT in Our 
Schools program has engaged students in 
Saint Paul schools in conversation about gen- 
der and gender stereotypes. Their spring 2020 
curriculum featured Bayard Rustin, an openly 
gay African-American civil rights activist who 
was a mentor to the Rev. Dr. Martin Luther 
King, Jr. 

Students participate in workshops and then 
collaborate with One Voice singers to sing on 
stage together. One student said about the ex- 
perience, “At first I felt uncomfortable about 
singing with gay people, but over time my at- 
titude and maturity developed and we had a 
great time. Everyone ended up being way cool 
and extremely nice!” 

“One Voice is so much more than a chorus,” 
Fantin says. “Whether we are touring through 
areas that LGBTQ choirs rarely go, perform- 
ing collaborative concerts with young people in 
their schools to dispel stereotypes and bridge 
differences in the process, or bringing untold 
and under-told stories to the stage, our mission 
is the same—building community and creating 
social change by raising our voices in song.” 

Bullington remembers their first-ever tour 
with One Voice. “We went to northern Minne- 
sota just after George W. Bush was re-elected,” 
Bullington says. “We sang at a school, which 
was so incredibly moving to me. I thought 
about how my life would have been different 
if a queer choir had come to my school when I 
was growing up. People came from hours away 
to hear us because they were so starved for 
queer community and felt so isolated in such 
a conservative political climate. That was very, 
very emotional.” 


LET THE CIRCLE BE UNBROKEN 

It’s impossible to assemble a choir in-per- 
son during the COVID-19 pandemic. And the 
future of what choir rehearsals will look like re- 
mains unknown. “The pandemic has upended 
pretty much everything for us,” Fantin says. 
“Staff work remotely, in-person rehearsals and 
concerts are postponed, revenue from ticket 
sales is gone. The challenges are immense, 
especially for choruses. There are not many 
good options to replicate the experience of live 


singing for an audience and especially for the 
singers.” 

“Although in-person rehearsals and our 
summer concerts have been postponed, our 
creativity is thriving,” Fantin adds. One Voice 
has co-sponsored weekly statewide sing-alongs 
with Minnesota Public Radio. The idea for 
“Bring the Sing Home” came from One Voice 
Artistic Director Jane Ramseyer Miller. Ev- 
ery Friday at 5:55 p.m. since mid-April, MPR 
News, Classical MPR, and The Current have 
simulcast a song, encouraging people to sing 
together. Previous songs include “You’ve Got 
a Friend” by Carole King, “We Are Family” by 
Sister Sledge, and “I Will Survive” by Gloria 
Gaynor. 

Every Monday night, members of the choir 
gather virtually for “Monday Night Live.” 
Fantin says the content includes discussions 
of new music and techniques. Plus, members 
share mental health and wellness strategies. 

“We had a blockbuster summer planned,” 
Fantin says. “Our concert, ‘ReMembering: 
Singing Water’ has been postponed a full year. 
That project explores Minnesota’s history as a 
place of homecoming for immigrants, as well 
as a place of exile and displacement for the Da- 
kota and Ojibwe nations, paralleled with similar 
themes of refuge and exile for LGBTQ people 
in Minnesota. The concert weaves songs and 
stories with life-sized puppets, telling true sto- 
ries of Minnesota through themes of water.” 

One Voice was also scheduled to take part 
in the GALA Festival in July. It combines hun- 
dreds of LGBTQ choruses from around the 
world every four years, and the 2020 conven- 
tion was set to take place in Minneapolis. It is 
rescheduled for July 2021. 

“We have to be innovative,” Fantin says. 
“As long as it is unsafe for large groups to sing 
together, something needs to take its place— 
something big, something meaningful. Our 
organization is deep in conversation about how 
we can be leaders in this new space. It will re- 
quire a lot of creativity.” 

“One Voice was a true family for me during 
those years and beyond,” former member Bul- 
lington says. “I formed deep, deep bonds with 
its members. I met my soulmate through One 
Voice and we had our joining ceremony recep- 
tion at the home of two other One Voice mem- 
bers,” they tell Lavender. W 


Mike Marcotte, a Lavender contributor, is a nonprofit 
events planner. You can read more of Mike's work at 
www.givemethemike.com. If you know of a nonprofit 
Lavender should feature in our Serve our Society 
series, email Mike at mike(dgivemethemike.com. 


JAMEZ SITINGS | BY JAMEZ L. SMITH 


Pity the society 

In which We cannot announce Our call to gather 
For fear of greater risk to Our Collective, 

To Our individual safety and overall well-being. 
"I shall manifest and light candles and play music 
for my sistren and brethren and children and kin, 


but i'm not leaving the confines of my home and 
yard to gather. Spirit sings too loudly against it.” 


We shall Manifest 


Pity a world 
In which We cannot encourage Wisely 


In Good Conscience 
nor otherwise 


Coming together 

In Sacred Ceremony 

We manifest in light 

And play with Sistren, Brethren, Future, and 
Ancestors 


in Music. 


Spirit Sings loudly 


Pity the people 


Dont like Our Song. W 
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OUR RIDES | BY RANDY STERN | PHOTOS BY RANDY STERN 


ELEGTRIC VEHICLES FOR 
POST-PANDEMIG CLEAN AIR 


Notice something different in the air? 

According to various sources, the quality 
of our air has improved since the start of our 
state’s orders to stay at home. One source, the 
Washington Post, mentioned that global emis- 
sions were reduced by 17 percent worldwide 
because of the pandemic. 

The reason was simple: We left our vehicles 
parked as we began to work at home. The less 
we drove, the cleaner the air became. What 
if we wanted to keep our air cleaner after the 
COVID-19 pandemic is over? What kind of ve- 
hicles can help us maintain our improved air 
quality going forward? 

For the past twenty years, electrified ve- 
hicles have become a part of our vehicular 
landscape. We’ve watched drivetrains develop 
from hybrid-assist to full-on battery powered 
electric vehicles. The tech is driven by con- 
sumers’ shift toward driving something more 
environmentally responsible. 

LGBTQ automotive consumers were nota- 
bly early adopters of electrified vehicles. These 
vehicles have been an easy sell to us because 
we care about our neighborhoods and com- 


Porsche Taycan 


Ford Mustang Mach-E 


munities, as well as our environment around 
us. LGBTQ consumers have embraced these 
vehicles as an extension of our stewardship of 
our community and world. 


If we care about the environment after 
this pandemic is over, would it make sense to 
consider acquiring an electrified vehicle right 
now? 

We asked Stephanie Brinley, a principal au- 
tomotive analyst at IHSMarkit, one of the top 
research firms supporting the automotive in- 
dustry, about the state of the electrified vehicle 
market. “I think that a lot of the things that 
were playing with electric vehicles before CO- 
VID[-19] just remain true,” Brinley responded. 
"We're going to see electric vehicle sales in- 
crease because we're going to have more op- 
tions. More offerings does improve sales. It's 
still going to be a relatively slow process." 

"There's two ways to look at it," Brinley fur- 
ther explains. "When you look at it as a portion 
of the overall market, it's a slow process. If you 
look at it as a portion of EV sales growth one 
year over another, then it looks like it's big. So, 
there's a balance to be struck there in how you 
evaluate it." 

More offerings in the marketplace—espe- 
cially in the Upper Midwest—is what the mar- 
ket needs for electrified vehicles to take hold 
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Finance 
1.996 APR 60 mos 


* For qualified buyers. 2.9% for 72 months 
Rate on approved credit. 

Valid through 8/3/2020 

Plus $100 Documentation fee 


New 2020 Toyota RAV4 Gas & Hybrid 


Lease 
$249 /mo 


$1,000 


For qualified lessees. Based on 12,000 miles/yr. Customer Cash 
Security Deposit waived. Lease excludes tax, title, 
license, registration fees, and dealer options Cannot be combined 

with other offers. 


and charges. 12,000 Miles Per Year/36 mos. 
Gas model 4430 - $2699 due at signing. 
Hybrid model 4435 - $2899 due at signing. 
Valid through 8/3/2020 

Plus $100 Documentation fee 


Valid through 8/3/2020 
Plus $100 Documentation fee 


| Toyota 


Rudy Luther Toyota 
8805 Wayzata Blvd 
Golden Valley, MN 55426 


Community Connection brings 
visibility to local LGBTO-friendly 
non-profit organizations. To 
reserve your listing in Community 
Connection, call 612-436- 

4698 or email advertising 9 
lavendermagazine.com. 


ADOPTION & FOSTER CARE 


MN ADOPT 


Finding families and providing information, 


education, and support to Minnesota 


Adoptive, Foster and Kinship communities. 


2446 University Ave. W., Ste. 104 
St. Paul, MN 55114 

(612) 861-7115, (866) 303-6276 
info@mnadopt.org 
www.mnadopt.org 


ANIMAL RESCUE 


Second Chance Animal Rescue 
Dedicated to rescuing, fostering, caring 
for, and adopting out dogs and cats into 
forever homes. 

P.O. Box 10533 

White Bear Lake, MN 55110 

(651) 771-5662 
www.secondchancerescue.org 


BUSINESS ASSOCIATIONS 


Quorum 

Your GLBTA chamber of commerce 
working to invigorate, build & partner 
for a diverse business community. 
310 E. 38th St., Ste 209 

Minneapolis, MN 55409 

(612) 460-8153 

www. twincitiesquorum.com 


COLLEGES, SCHOOLS, 
UNIVERSITIES 


Metropolitan State University 

The Twin Cities only public, urban 
comprehensive university. Take your next 
step with us! 

700 E. 7th St. 

St. Paul, MN 55106 

(651) 793-1300 

www.metrostate.edu 


EVENT VENUES 


Landmark Center 

A classic venue, with a grand cortile and 
beautiful courtrooms, accommodates 
celebrations of all sizes. 

75 W. Sth St. 

St. Paul, MN 55102 

(651) 292-3228 
www.landmarkcenter.org 


HEALTH & WELLNESS 


Alzheimer's Association 

Providing free care consultations, 
community education programs, a 24/7 
helpline and support groups throughout 
Minnesota. 

7900 W. 78th St., Ste. 100 

Edina, MN 55439 

Helpline 800-272-3900 

alz.org/mnnd 


One Heartland 

Camp True Colors for LGBTQ+ youth and 
Camp Heartland for youth impacted by 
HIV/AIDS. 

2101 Hennepin Ave. S., Suite 200 
Minneapolis, MN 55405 

(612) 824-6464 

www.oneheartland.org 
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COMMUNITY CONNECTION 


The Aliveness Project 

Community Center for individuals living 
with HIV/AIDS — on-site meals, food shelf, 
and supportive services. 

3808 Nicollet Ave. S. 

Minneapolis, MN 55409 

(612) 824-LIFE (5433) 

www.dliveness.org 


Family Tree Clinic 
We're a sliding fee clinic that also 


accepts insurance & assistance programs. 


Be healthy. Be you! 

1619 Dayton Ave. 

St. Paul, MN 55104 

(651) 645-0478 
www.familytreeclinic.org 


JustUs Health 

LGBTQ-friendly counseling and referral; 
HIV prevention and support; public 
education, research and advocacy. 
#HelpHelps 

2577 Territorial Road W. 

Saint Paul, MN 55114 

(800) 243-7321 Minnesota AIDSLine 
(612) 341-2060 General info 

www JustUsHealth.org 


NAMI Minnesota 

(National Alliance on Mental Illness) 
Providing free classes and peer support 
groups for people affected by mental 
illnesses. 
800 Transfer Rd. #31 
St. Paul, MN 55114 
651) 645-2948 
www.namihelps.org 


Pride Institute 

Provides residential and outpatient 
reatment services for substance use 
disorder and addition exclusively to the 
LGBTQ+ community. 

4400 Martin Dr. Eden Prairie, Minnesota 
55344 

2101 Hennepin Ave. S., Minneapolis, MN 
55405 

888) 616-5031 

www. pride-institute.com 


MEDIA & COMMUNICATIONS 


Radio K - Real College Radio 

Radio K (KUOM) is the award-winning 
student-run radio station of the University 
of Minnesota. 

610 Rarig Center 330 21st Ave S. 
Minneapolis, MN 55455 

(612) 625-3500 

www.RadioK.org 


MUSEUM 


Minneapolis Institute of Art 

Enjoy masterpieces from all over the 
world & every period of human history. 
Free admission daily! 

2400 3rd Ave. S. 

Minneapolis, MN 55404 

(612) 870-3000 

www.artsmia.org 


PERFORMING ARTS 


Chanhassen Dinner Theatres 
The nation's largest professional 
dinner theatre and Minnesota's own 
entertainment destination. 

501 W. 78th St. 

Chanhassen, MN 55317 
952.934.1525 
www.ChanhassenDT.com 


Cowles Center for Dance and 
Performing Arts 

The Cowles Center is a catalyst for the 
creation, performance, education, and 
celebration of dance. 

528 Hennepin Ave. 

Minneapolis, MN 
www.thecowlescenter.org 


Hennepin Theatre Trust 
Orpheum, State, Pantages and New 
Century Theatres 

win Cities' best live entertainment: 
Broadway shows, music concerts, 
comedy, dance and more! 
Minneapolis, MN 

-800-982-2787 
www.HennepinTheatreTrust.org 


Lyric Arts Main Street Stage 

heater with character. Comedies, 
musicals, & dramas in a professional, 
intimate setting where all are welcome. 
420 E. Main St. 

Anoka, MN 55303 

(763) 422-1838 

info@lyricarts.org 

www .lyricarts.org 


Minnesota Opera 

World-class opera draws you into a 
synthesis of beauty: breathtaking music, 
stunning costumes, and extraordinary sets. 
Performances at the Ordway Music 
Theater — 345 Washington St., St. Paul, MN 
55102 

(612) 333-6669 

mnopera.org 


Minnesota Orchestra 

Enriching, inspiring, and serving our 
community as a symphony orchestra 
internationally recognized for artistic 
excellence. 

1111 Nicollet Mall 

Minneapolis, MN 

(612) 371-5656 

(800) 292-4141 
www.minnesotaorchestra.org 


Ordway Center for the Performing 
Arts 

Hosting, presenting, and creating 
performing arts and educational 
programs that enrich diverse audiences. 
345 Washington St. 

St. Paul, MN 

(651) 224-4222 

www.ordway.org 


Twin Cities Gay Men's Chorus 
An award-winning chorus building 
community through music and offers 
entertainment worth coming out for! 
528 Hennepin Ave., Ste. 307 
Minneapolis, MN 55402 

(612) 339-SONG (7664) 
www.tcgmc.org 


RELIGIOUS & SPIRITUAL 


Hennepin Avenue United Methodist 
Church 

Everyone is welcome at Hennepin 
Church! Vibrant Worship. Authentic 
Community. Bold Outreach. 

511 Groveland Ave. 

Minneapolis, MN 

(612) 871-5303 

www.hennepinchurch.org 


Plymouth Congregational Church 
Many Hearts, One Song; Many Hands, 
One Church. Find us on Facebook and 
Twitter. 

1900 Nicollet Ave. 

Minneapolis, MN 55403 

(612) 871-7400 

www.plymouth.org 


SENIOR SERVICES 


Senior Community Services 
Provides caregiver support, resource 
counseling for seniors, home chores for 
seniors, and Medicare support. 

10201 Wayzata Blvd., #335 
Minnetonka, MN 55305 

(952) 541-1019 
www.seniorcommunity.org 


SPORTS & RECREATION 


Stonewall Sports - Minneapolis 
LGBTQ+ community-based sports 
organization with new dodgeball, kickball 
and tennis seasons starting throughout 
the year. Visit our website to subscribe 
and receive season registration updates. 
www.stonewallminneapolis.org 


TRAVEL 


Destination Northeast 

A hyperlocal tool connecting visitors 
to some of the best parts of Northeast 
Minneapolis. 

2329 Central Ave. NE, Minneapolis, MN 
info@destination-ne.us 
www.destination-ne.us 


Discover Stillwater 

Voted best weekend getaway! Visit this 
Historic Rivertown. Shop / Dine / Cruise / 
Art Galleries / Nightlife. 

P.O. Box 2025 

Stillwater, MN 55082 
info@Discoverstillwater.com 

(651) 351-1717 

www. Discoverstillwater.com 


Discover St. Louis Park 

Close to Minneapolis, far from ordinary. 
Exceptional dining, attractions, shopping, 
hotels and event space. 

1660 Hwy 100 S., Suite 501 

St. Louis Park, MN 55416 

(952) 426-4047 

www. DiscoverStLouisPark.com 


Visit Duluth 

Lake Superior. Historic waterfront. Vibrant 
arts & dining. Adventure. Hotels and B&Bs. 
Attractions and events. 

21 W. Superior St., Ste. 100 

Duluth, MN 

(218) 722-4011, (800) 4-DULUTH 
wwNw.Vvisitduluth.com 


VOLUNTEERISM 

Gay 4 Good 

LGBTQ organization making positive 
impact on our greater community. 
Volunteering for social & environmental 
causes. 

(562) 684-8210 

www.gayforgood.org 


YOUTH 

The Bridge For Youth 

Emergency shelter, crisis intervention, 
and other resources for runaway and 
homeless youth. 

1111 W. 22nd St. 

Minneapolis, MN 

(612) 377-8800 
www.bridgeforyouth.org 


THE NETWORK 


ACCOUNTING & BOOKKEEPING HOME SERVICES REAL ESTATE 
STORM RESTORATION mn 


" er m short walk to 
Monarch Builders & Pd epe 
Commercial Services is i 
ready to assist you with 
storm-related damage, 


from initial inspection 
to project completion. 


Karen R Palm CPA CFP | 
TAX preparation 

FEE ONLY financial planning 
NO product sales 


612-379-1393 
www.palmkcpa.com J 


MONARCH 


952-896-6227 | monarchbcs.com 
Family Owned & 
Operated Since 1950 3 

) Serving you for over 100 years! S==SINCE 1914 


612-721-4080 
Serving the entire Twin Cities Area 
Emergency Service Available *612.381.3985 


WWW.SODERLIN.COM © CurtLarsonPS@gmail.com 


Licensed, Bonded & Insured CurtLarsonHomes.com 


LICENSE #58002PM & 3272MB E BERKSHIRE | California CalBRE 201974318 
- HATHAWAY | Properties 


(1 HAGEN S 25 


Estimates 7am-5pm ° All Insurance Accepted 
Lifetime Repair Warranty 


28th & Lyndale Ave. S, Mpls * 612-872-6671 


WWW.HAGENSAUTOBODY.COM 
GUN SHOPS 


| — s YOUR TARGET? um 


Sight-in Package 


WE CAN FIX THAT! THE ROOFER Professionals 
4500 Park Glen Road 
HELP WANTED 612-508-9396 Suite 100 
Send text for fast response t Louis Fark MN ER 
PERSONAL CARE ASSISTANT (PCA) - Position Wü E, R p 612-822-7177 f 612-822-2163 
available in N. St. Paul with wheel chaired senior ; RORTax.com h 
male. Duties include dressing, bathing, toileting, RendaTheRooferegmail.com Ra Mo Lu 
light housekeeping, laundry, meal prep. Mainly Our mission is to ..."Be of Service" Income Tax Specialist 
weekend shifts with other possible shifts available. BC#759085 Serving the GLBT Community (and civilized straights) Since 1991 
Please contact David F. (651) 285-1507. 


INSURANCE 


Se State Farm: 


Davina Baldwin 7. 
763.535.4788 


davina@davinabaldwin.com 


HOME SERVICES 


MATT'S TREE SERVICE 


CABLING, PRUNING, & REMOVALS 
LICENSED AND 


Residential & Commercial Services 

ISA Certified Arborist on Staff 

Tree Removal * Tree Trimming * Chipping * Stump Grinding 
Storm Damage * Lot Clearing * Hedge & Shrub Pruning 
Emerald Ash Borer, Dutch Elm Disease 

and Oak Wilt protection treatments 

25+ yrs. Experience 

Credit Cards accepted 


Office: 612-706-8210 


6262 Boone Ave. N. - — 
Brooklyn Park, MN 55428 Davina M. Baldvin 


AUTO | HOME | LIFE | HEALTH | BUSINESS 


www.davinabaldwin.com 


REAL ESTATE 
p» alkar cape 
N: BANKER mpm 
After a Century of Service - REA Y 
We Know Our Business nwalker@cbburnet.com 


612-354-4764 
www.McQuillanBros.com 


6128279537. 
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OUR RIDES BY RANDY STERN 


among consumers. For example, the 
upcoming Ford Mustang Mach-E 
is slated to arrive by the end of this 
year, or sooner. It is a different kind 
of vehicle, yet it bears the famous 
nameplate. 

Ford's Chief Program  Engi- 
neer for the Mustang Mach-E, Ron 
Heiser, explained that the company 
“wanted to dip into our strength[s]" 
to create this new vehicle. “We have 
a strength with the Mustang brand," 
Heiser further explains. “We have 
a strength with our sport utility of- 
ferings. We have a long history in 
the electrified vehicle space, start- 
ing with hybrids and there's plugin. 
We've got a long history, they're probably one 
of the longer histories. And it's a culmination 
of all of those things. And a lot of people inside 
the company have put their heart and soul into 
this car or this utility vehicle." 

One of the biggest concerns for any elec- 
trified vehicle that is operating in the Upper 
Midwest has been about battery life and charg- 
ing during our winters. Heiser stated that Ford 
have "always been targeting cold weather per- 
formance on the electric vehicle side of it. Just 
the fundamental physics of a battery is that you 
have a bit lower efficiency when the tempera- 
tures are extreme, but in that case, from that 
standpoint, we're no different really than any- 
body else." 

“One of the things that we have done,” 
explained Heiser, "because again, when you 
have a really cool battery and you're trying to 
charge it, say overnight, and if you set yourself 
up to say, start charging at maybe 2 a.m. on a 
scheduled pattern, because the energy rates 
are lower than when you're on the plug, we will 
condition the battery and prewarm the battery 
so that you get your most efficient charge ex- 
perience as well. We've taken a lot of due care 
to make sure that as a Mustang Mach-E does 
what our customers would have expected of it, 
in say a winter in Minneapolis." 
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'The Ford Mustang Mach-E has become a 
rising star among upcoming new electrified 
vehicles. Other manufacturers have vehicles 
waiting in the wings to arrive in showrooms 
in the next 12 months, competing their way 
toward guilt-free driving. Toyota announced 
that the next generation Sienna minivan, along 
with a new mid-sized crossover/SUV, will only 
be offered with a hybrid gas-electric driveline. 
Audi still has a couple of new all-electric e-tron 
models due in their showrooms at any time. 

Tesla just rolled out their Model Y compact 
crossover, with their all-electric pickup truck 
coming sometime in 2021. Other electric ve- 
hicle start-up companies, such as Rivian, Lord- 
stown Motors, and Bollinger, are looking to 
start production of their initial offerings next 
year. 

What about the economy right now? Or, as 
we start to open up for business as the pandem- 
ic and the drive towards social justice and equi- 
ty continues, is this really the time to even start 
shopping for an electrified vehicle? “If you're in 
arecessionary timeframe,” explains Brinley, “if 
you're in that kind of period, consumers tend 
to get more conservative in their purchases in 
general, so you're bringing out a new product 
thats a new vehicle type, that's a new pow- 
ertrain, that's a new propulsion system, that 
makes them have to change the way that they 
manage their lifestyle just a little bit, that could 
make it a tougher push on some people who 
weren't necessarily as excited about EVs to 
begin with, which slows that mainstream adop- 
tion process." 

'That is the age-old challenge towards con- 
sumer acceptance of electrified vehicles. Not 
just because the air is cleaner or that there will 
be more vehicles equipped with some electri- 
fied propulsion system. In due time, we might 
just see more electrified vehicles on the roads. 
Even as early as the 2021 Ashley Rukes Twin 
Cities Pride Parade. E 
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TOGETHER WHILE APART FOR PRIDE 


To be a sponsor of Lavender's 2021 Pride @ Home Parties, please contact barry@lavendermagazine.com 
To host one of Lavender's 2021 Pride @ Home Parties, please contact linda@lavendermagazine.com 


sponsoredby: — (IM SEO hà thrivent LOWRY ia 


Patti Powell - New Hope Group L I Q UO RS 
Right 
(il e» ANGIE SHERER TEAM at 
TNI EQUITABLE EN. — Xn 
jon 


TOGETHER with 
i c Qu 
thrivent e o DE 


northern McNamara Alumni Center 
Robb Clasen, Financial Associate clay center 


University of Minnesota 


SUBARU 


—- — wie ea 
Subaru is donating 50 million meals to help 


feed people in need during the COVID-19 crisis: 


*$1 helps provide at least 10 meals secured by Feeding America on behalf of local member food banks. 


Love is now 
bigger than ever. 


The 2020 Subaru Ascent. The biggest Subaru SUV ever with room for up to 8 passengers. 
Choice of second-row captain’s chairs or bench seating. Standard EyeSight® Driver Assist 
Technology, and standard Symmetrical All-Wheel Drive + up to 27 mpg. 


pe at oblate 


7801 LYNDALE AVENUE S. BLOOMINGTON, MN 55420 
www.bloomingtonsubaru.com | 763-392-9959 


